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The Way People Interact with Brands and How 

They Shop Is Evolving Rapidly

ÁTopics from a recent insights conference:

ï Revolutionizing a Big Box through Shopper Focused Innovation 

(Office Max)

ï Building a Store for the Modern Day Consumer (Home Depot)

ï Understanding Shoppers to Drive Next Category Management 

and Marketing (Johnson & Johnson)

ï The Power of Unified Insights (Interbrand)

ï A New Era in Shopper Marketing (P & G)

ïConsumer in Command (Microsoft)

ÁYet many are still relying on traditional insight 
methodologies (and timeframes) to drive decision making
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The Emergence of Hybrid 

ÁTraditional research techniques all deliver solid 
insight and information, but is it enough?

ïQualitative digs deep on a particular issue but is not projectable

ï Quantitative is projectable, but doesnôt tell you ñwhyò

ñéQual and Quant are natural bedfellows. Data should be 
borne in mind when a qualitative study is being reviewed, and 
conversely, the ñwhyò question should be top of mind when weighing 
up the results of any quantitative research.ò

- Sven Arn; HTP Concept from the ESOMAR Global Market Research Report 2007
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The Emergence of Hybrid 

ñThe ability to leverage emerging technology will be a 
prime factor in identifying the winners of the research 
industry. Whether it is a supplier using new techniques based in 
technology, or a client maximizing data quality or budgets, it is clear 
that technology constantly opens new doors for the industry at large.ò

ñThe most clear uptake of newer technology and 
methods in research is in the growth of hybrid 
studies. Hybrid studies, involving both qualitative and quantitative 
elements, are gaining in usage for both reasons of insight (getting 
beyond the numbers, validating a qualitatively-arrived opportunity) and 
for budget reasons (using the same respondent for multiple purposes, 
cutting down on field time).ò

-Research Industry Trends 2007 Report, Rockhopper Research
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Who is Invoke Solutions?

Á The technology-driven Market Research company known for 
superior online and mobile hybrid methodologies that deliver an 
exceptional participant experience and better business results

ï Time-tested and proven qual/quant online methodologies

ï In-house research experts and partners who design, execute 

and deliver results you can rely on, faster than youôd expect

ïñLive,ò highly interactive online and mobile research sessions

ï Immediate insight delivered with real-time dashboards and easy 

to interpret reporting options

Time and Expense Does Not Have to be a 

Prerequisite to Great Results
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Invoke Engage Qual-Quant Sessions:  A 

Flexible, Interactive Research Experience
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Making Research Data Transparent and Easy 

to Use 

See and use all of 

your qual and quant 

data in one dashboard 

that you can download 

to your desktop
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Making Research Data Transparent and Easy 

to Use
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Participant Comments:
ñThank you for this opportunity. I like to voice 

my opinion and this is great way to make that 

happen!ò

ñThank you for letting me give my opinionò

ñThank you for your time Peter!  Have a good 

weekend!ò

ñThis was very interesting, thank you for letting 

me participateò

ñHad a great time sorry it ended so soonò

(after 60 minutes)

The Proof:

Average complete rates:
Over 95%

Average participant 
satisfaction ratings:
Over 95% Top 2 box

Average interest levels
in future sessions: 
97% Top box

Participants routinely stay 

engaged for up to 90 minutes

Invoke Engage: A Far Better Participant Experience

Invoke Engage provides a more conversational, interactive 

environment where people can express themselves through open 

ends and agree or disagree with other opinions
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Invoke Engage: Better Quality Open Ends, from Everyone

Compared to focus groups

Á Far greater scale with 
geographical dispersion

Á More honest, open feedback 
due to anonymity

Á Unbiased responses ïno 
dominant personalities

Á No group think ïeveryone has 
an equal voice

Á Instant reports and transcripts

Compared to online surveys

Studies have shown that 
verbatims on Invoke: 

Á Are 50% more likely to 
reflect emotional content 

Á Are 4 times more likely to 
be personalized in terms that 
reflect the respondentsô life 
and values 

Á Contain 15% more words and 
ideas than quantitative results

With Invoke Engage you get rich, emotional open-ended 

responses from all of your participants, not just a select few chats


